
The changing landscape
of printing.

Is your business ready?
Between February and March 2014, the BPIF conducted 
research, commissioned by Neopost, to investigate the 
future direction of the UK Printing Industry. The rise of 
digital media as a marketing channel will continue to alter  
the landscape for the printing industry. Here’s just a few 
of the results. To see the full report, click here.

The landscape:

Reduced run lengths
Positive or negative?

Printing turnover by process 
2014

Printing turnover by process 
2017 (forecasted)

Digital technology as 
a strategic investment:

The outlook for digital print:

Digital print process…

Multi-channel marketing:
• Stimulated innovation for 27% 
• Encouraged customer engagement for 24%
• Led to a reduction in print runs 58%
• Changed customer demands 54%

71% predicted growth for personalisation 
and variable data over the next three years
41% anticipated changing their long-term 
business model to adapt

 Key focus areas
• In-house binding and finishing services 
• Multi-channel production growth, from 6% in the 

last three years to 22% in the next three years
• Non wide-format inkjet systems from 5% to 14%

The UK Printing Industry - Future Focus report provides an excellent 
summary of the impact clients’ changing demands and  multi-channel 
marketing are having on the UK print industry. All printers would be well 
advised to download the report in full to help them develop effective 
strategies for the next three years. Click here.

Clients communicate 
their messages across 
multiple channels 
and to multiple 
audiences

are planning to keep their investment at current levels, 
with          expecting to increase investment levels52%

68% of printers 
have recently diversified 
or are in the process 
of diversifying

       identified   
       multi-channel 
production as one of 
the most popular areas 
for diversification

“The rise of digital media as a marketing 
channel has undeniably altered the 
landscape for the printing industry”

“It is clear that printers are facing the 
challenge of a new landscape and 
are embracing digital technology as 
an ideal medium to keep running a 
profitable and successful business”.

EFFECTS OF MULTI-CHANNEL MARKETING ON BUSINESS

Other

Revenue growth

Encouraged customer 
engagement

Stimulated innovation

Driv  
Changing customer 
demand

Revenue loss

Failing customer  
retention

Declining print budgets

Reduced print runs

0 20 40 60 80

% of respondents

Positive (58%)

Negative (32%)

Not Sure (10%)

Source: BPIF Research, 
Short Run Printing – January 2013

Investment priorities:
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Sheetfed litho (51%)

Web offset (16%)

Digital (18%)

Flexo (11%)

Other (4%)

Sheetfed litho (42%)

Web offset (16%)

Digital (25%)

Flexo (11%)

Other (6%)

55% of printers considered their 
companies to be expanding

Decline predicted in print produced 
using sheetfed litho presses - from 
a 51% market share in 2014 to 
42% in 2017

Predicted to increase from an 18% 
market share to 25% in 2017

13% growth per annum over 
the next three years

Cut-sheet digital presses are set 
to retain the majority share
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